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IDENTIFICATION

1 - Title of the partnership

Give the name of the project as defined in the partnership declaration:

2 - Promoter

3 - Authorised representative

Candidates have to designate an authorised representative/person, sole legal spokesperson, to liaise
with the competition organisers.

Name of mandated body/person:

Title of mandated body/person:

Address:
Telephone number: ... Fax number: ...,
E-mail: ... WED PAJE: .ot
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Date: Signature:
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4 - Type of actor (Tick the relevant box or boxes)
[ National governments
(1 Regions
([ Municipalities and their distribution utilities
4 Authorities in charge of public procurement
1 Energy agencies
1 RES (Renewable Energy Sources) developers and consumers associations
[ Town and country planning bodies and architects
[ Industries, including energy sector and energy service providers
[ Industry associations
1 Farmers associations
(1 Forest-based industries and co-operatives
[ Financial institutions
(1 Domestic and external trade associations

(4 Non-governmental associations

5 - Partnership Category

In which category will you compete?

[ Industrial d 100 Communities: city- or town-based
[ National scope d 100 Communities: rural
(1 Regional scope 1 100 Communities: geographically isolated

Which aspect(s) of your partnership would you like to put forward?

4 Financing 4 Environment  Communication

6 - Nature of the partnership
Is your partnership...
A partnership between the Commission and
[ Public authorities, highlighting EU-wide co-operation on RES programmes implemented at

national, regional or local level?

[ Industries and/or associations, aiming at eliminating reservations on the part of the RES industry,
by creating a clear and well defined investment climate?

Or a partnership with promoters on framework agreements for the implementation of Renewable Energy
Sources projects. The promoters can be:

[ Financial institutions facilitating access to financing

[ Local, regional, national authorities looking into administrative procedures

1 Industry and/or consumer associations engaging information activities

[d Actors such as trade associations involved in export promotion

4 Non-governmental organisations promoting renewable energy and raising public awareness

[ Other actors (please specify):
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Does your partnership aim towards a 100% renewable energy target?
4 Yes 1 No

7 - Project priorities
In which key sector is your project active? (Tick the relevant box or boxes)

Solar energy
Photovoltaic system
[ Photovoltaic system inside the European Union

[ Photovoltaic system outside the European Union

Thermal collectors
([ Domestic hot water production
[ Large collective solar systems
[d Space heating
[ District heating

4 Air-conditioning and industrial process heating

Wind energy
[ Privately owned wind turbines
[ Small commercial wind farms (<5MW)
4 Large commercial wind farms (5-100 MW)
(4 Utility owned wind farms (5-100 MW)

[ Niche markets (stand alone for rural electrification or special applications (desalination, ...)

Biomass
[d Combined Heat and Power Biomass Installations
(d Dwellings heated by biomass
[ Biogas installations
([ Liquid Biofuels

Communities aiming at 100% RES supply
[ Urban communities
[ Rural communities

[ Isolated communities
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DESCRIPTION OF THE PROJECT

8 - General description

8a - Background (please include information on the previous situation, energy context...)

8b - Objective (specific interest of the project, technical, economical, social and environmental objectives)

8c - Project description

8d - Results

8e - Barriers (barriers encountered during the implementation of the project, barriers overcome so far and
barriers still remaining)
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8f - Incentives (measures and incentives available for the implementation of the project)

89 - Promoters of the project

8h - Users

8i - Main manufacturers and service suppliers

8j - Calendar

Indicate the starting date, the current state of development and the provisional closing date for the project.

Starting date: Provisional closing date:

Intended timing:
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Current state of development of the project:

9 - Relevance with the Campaign for Take-Off objectives:

Does the project promote the implementation of large scale programmes ?

4 No U Yes, give figures:

In which way does the project send clear signals for greater use of Renewable Energy Sources:
directly concerned population and informed population

Directly concerned population Planned Achieved
Permanent
Temporary

Informed population Planned Achieved

Contacted persons

Other information:

QUESTIONNAIRE “Campaign for Take-Off Awards”
7 Session 2000



PROJECT ANALYSIS

10a - Evaluation of the project vis-a-vis the Partnership objectives:
If you are pursuing quantitative objectives in the key sectors, please give details below:

Key Sectors Objectives Project Objective Achieved

Solar Energy

1,000,000 PV systems

650,000 PV systems inside EU

350,000 PV systems outside EU

- 2
15 million m* solar collectors

5 million m? domestic hot water production

- 2 .
3 million m” large collective solar systems

3 million m? space heating

2 million m? district heating

2 million m? air-conditioning and industrial
process heating

wind Energy

10,000 MW of wind turbine generators

500 MW privately owned wind turbines

1,000 MW small commercial wind farms

4,500 MW large commercial wind farms

3,000 MW utility owned wind farms

1,000 MW niche markets

Biomass

10,000 MWth combined heat and power
biomass generation

1,000,000 dwellings heated by biomass

1,000 MW of biogas installations

5 million tons of liquid biofuels
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10b - Key action : Communities aiming at 100% Renewable Energy Sources supply

Key Sectors Objectives

Project objective:

date of achievement

Achieved RES supply (%)

100 communities aimed at 100% RES
supply

Constitutive actions

Project objective

Achieved (%)

11 - Actions

Detailed description of the actions to implement, their timing, and their degree of achievement

Actions

Timing

Degree of achievement

12 - Financial information

Statement of sources of financing and their allocation among parties, including the costs for the agreement

management and monitoring

Sources of financing

Allocation (in Euro)

- Investment

- Financial resources
Partners share
Public aids
External financing

- Single payback period
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Financial Investment in RES generation in the framework of the programme:

Investments Planned Achieved Comments

Total

PV systems

Solar thermal collectors

Wind turbine generation

Combined Heat and power

Dwellings heated by biomass

Biogas installations

Liquid biofuels

Others (specify)

13 - Monitoring (if relevant)

Identification of the independent party that will/does monitor the process, definition of the indicators to
monitor and cost estimate

14 - Environment

What benefits has your project brought/ will your project bring to the environment?
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Monitoring of reduction of CO, emissions (if relevant)

Estimates of the conventional energy sources substituted each year by the key actions

Energy forms (ktoe) Planned Achieved

Solid fuels

Gasoline

Gasoil

Heating oil

Heavy fuel oil

Other oil products

Natural gas

Derived gases

Distributed electricity (MWth)

Estimated reduction of CO, emissions by year:

Reduction of CO, emissions Planned Achieved
(kton/year)

2000

2001

2002

2003

15 - Local indicators:

Local indicators Project objective Achieved

Contribution to reduce the dependency on
"energy imports” or cost

Contribution to the reinforcement of energy
supply

Creation of local permanent jobs

Contributing to develop the local R&D and
Innovation potential
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16 - Replication potential

Considering your experience, what is the potential for replication existing for similar projects?

Potential of replication

Number of replication

At local level

At national level

At European Union level

This potential for replication depends mainly from:

Conditions

Comments

Local conditions (urbanisation, district heating...)

Regional conditions (weather, energy
resources...)

Industrial conditions (local industry, specific
demand...)

Financial conditions (subsidies, fiscal aids...)

Markets rules (share of renewables, appropriate
legislation, prices...)

17 - Communication

Ways of dissemination Local/Country/EU,

Planned target
population

Achieved target
population

Communication policy

Indicate the major aspects of your communication policy (strategy, slogan, logo, and so on...):
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IMPACTS OF THE PARTNERSHIP

18a - Promotion of the partnership:

In which way does the project promote the partnership?

18b - Investment Climate:

In which way does the project eliminate reservations on the part of RES industry by creating a clear and
well defined investment climate?

Does the project help streamline authorisation procedures?

18c - Financing the actions:

In which way does the project facilitate access to financing?
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18d - Impacts on export

Does the project promote exports of the European Union Renewable Energy Sources products or
technologies... (specify the countries or regions)

18e - Promotion of Renewable Energy Sources by the public

In which way does the project facilitate access of the public to Renewable Energy Sources?

Other information:
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APPENDICES

19 - Are there any other aspects of the project of which you think the jury should
be aware?

20 - List of documents to provide:

[ A copy of the signed partnership agreement

[ Pictures

(1 Slides (Format 24x36 mm)

(1 Audio-visual components (film, video, etc.)

(1 Digital components (CD ROM, address(es) of web sites, etc.)

(1 Location map of the project
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The information collected in this questionnaire will be used for:
. The Campaign awards
. The Campaign catalogue
. The Evaluation of the “Renewable Energy Partnership"

Questionnaire available also on line at the following addresses:

Www.agores.org www.observ-er.org

COMPETITION ADDRESS

Two completed copies of the questionnaire should be returned to the following address before
Monday, 24 July 2000 :

Observ'ER

“THE CTO AWARDS”

146 rue de I'Université, F-PARIS 75007

Tel.: +33 (0) 1 44 18 00 80 - Fax: +33 (0) 1 44 18 00 36
Contact: Loic A. Blanchard

Chservatoire des grergies renauvelatles
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